
Now, you’ve got the 
opportunity to showcase
your business or travel 
destination exclusively to
over 200,000 digital cable
subscribers throughout the
Kansas City area just in
time for summer planning
This new, interactive vacation and
weekend getaway guide launched
locally in 2008 on Time Warner Cable
Channel 989. Journey TV is the first
and only on demand channel dedicated
to the travel and leisure industry.

With the simple click of the remote,
viewers can use Journey TV’s easy-to-
use navigational tools to research and
share destinations, entertainment and
activities with the entire family from
the comfort of their living room couch
24/7. 

Advertisers can place their long format
videos exclusively in the Kansas City
area or any/all other Time Warner
Cable markets. Choose from the many
pre-determined categories to fit your
specific needs:

• State by State 

• Entertainment 

• Beach Vacations

• International

Or insert in our newly-created, local
“Staycations” category.

Now more than ever, Kansas City con-
sumers will be looking for reasonable
ways to enjoy everything our local
area has to offer through this ever-
important “Staycations” category. You
can place your video under any of our
subcategories: 

• Attractions & Parks 

• Events

• Hotels & Resorts

• On the Water

• Destinations

Partner Journey TV with your cable
commercial schedule and let viewers
know they can find more information
about your products and services on
Channel 989. Journey TV advertisers
will be sent Monthly Viewership
Reports detailing information on how
viewers interacted with your message.
In 2008, Journey TV On Demand
received over 36,000 hits in KC.

Continued on Page 3

Movies, Sports
& Events
Take a sneak peek at
some of the fresh,
quality programming 
coming to cable in April:

FX:  Original Series Season Premiere:
Rescue Me – April 7 at 9pm

World Broadcast Premiere Movies: The
Departed (4/7 at 5:30pm) and Snakes
on a Plane (4/14 at 7pm)

Discovery:  Specials: Who Was
Jesus? (4/5 at 7pm); Alaska Week
(4/12-4/17 at 8pm); Inside the FBI
(4/26 at 8pm)

Original Series Season Premieres: Myth
Busters (4/8 at 8pm); Deadliest Catch
(4/14 at 8pm); Out of the Wild: Alaska
Experiment (4/14 at 9pm); Pitchman
(4/15 at 9pm)

Comedy Central:  Original Series
Season Premiere: Reno 911! – April 1
at 9:30pm

Bravo:  Special: The Real
Housewives of New Jersey – April 7 at
10pm

TLC:  Original Series Season
Premiere: American Chopper – April 9
at 8pm

Lifetime:  Original Movie
Premieres High Noon (4/4 at 8pm) and
Tribute (4/11 at 8pm)

ABC Family:  Original Movie
Premiere: My Fake Fiance – April 19
at 7pm

Hallmark:  Original Movie
Premieres: Love Takes Wing (4/4 at
8pm); Love Finds a Home (4/11 at
8pm); Chasing a Dream (4/25 at 8pm)

Animal Planet:  Original Series
Premieres: Escape to Chimp Eden (4/3
at 8pm); NIGHT (4/8 at 9pm);
Groomer Has It (4/11 at 8pm);
Stranger Among Bears (4/17 at 9pm)

Spike:  Original Series Premieres:
Ultimate Fighter (4/1 at 9pm); Fast
Machines with Funkmaster Flex (4/5 at
9:30pm); Deadliest Warrior (4/7 at
9pm); Pro’s vs. Joe’s (4/27 at 10pm)

TV Land:  Original Series Premiere:
The Cougar – April 15 at 9pm

Fox Sports:  Royals regular season
coverage begins 4/6 at 1pm! Find com-
plete schedule at www.royals.com.

ESPN & ESPN2:  Special: NFL
Draft – Live coverage on April 24 and
April 25
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The Power of YOU

A View 
From The Top
ESPN

Big 12 Basketball: 

Kansas vs. Oklahoma

17.1 on 2/23/09 from 8pm-10:15pm

Baylor vs. Missouri

13.5 on 3/14/09 from 5:15pm-7:15pm

Texas vs. Oklahoma

8.0 on 2/21/09 from 8pm-10pm

College GameDay
8.4 on 3/14/09 from 7:15pm-8pm

ESPN2
Big 12 Basketball: 

Kansas vs. Texas Tech

10.6 on 3/4/09 from 8:30pm-10:45pm

Texas Tech vs. Missouri

9.2 on 3/12/09 from 8:45pm-10:45pm

TNT
Original Series: The Closer
6.8 on 2/16/09 from 8pm-9pm

USA
Original Series: Monk
6.5 on 2/20/09 from 8pm-9pm

Original Series: Burn Notice
6.0 on 3/5/09 from 9pm-10pm

Source: Nielsen Overnight Cable HHs in KC DMA

KANSAS CITY



It’s been awhile since we reminded you
about the many current broadcast hit
programs that can also be found on
cable networks in both acquired syndi-
cation or immediate repurposing. Just
look at these proven hits available on
top ad-supported cable networks in KC:

• American Dad – Cartoon Network’s

Adult Swim

• America’s Funniest Home Videos –

TBS

• The Apprentice – CNBC

• C.S.I. – Spike

• Cold Case – TNT

• Cops – truTV

• CSI: Miami – A&E

• Desperate Housewives – Lifetime

• Family Guy – Cartoon Network’s

Adult Swim

• How I Met Your Mother – Lifetime

• Law & Order – TNT

• Law & Order: SVU – USA

• Medium – Lifetime

• NCIS – USA

• The Office – TBS

• Scrubs – Comedy Central

• Wife Swap – Lifetime

• and many more

In a recent Cabletelevision Advertising
Bureau (CAB) presentation, CAB was
able to show that these programs on
cable can be substituted for their broad-
cast counterparts with equal reach 
success. Ultimately, these cable reach
replacements proved to maximize reach
and deliver the equivalent programming
environment for less cost.

Ask your A.E. how you can see the
CAB presentation in its entirety, and
find out more about these and the many
other popular acquired programs avail-
able on Time Warner Cable!

Cable’s VOD users are the elite of
cable customers. These subscribers
enjoy the choice and control they have
over their viewing options with digital
cable. With VOD, they have the ability
to watch your video message anytime,
pause it, rewind it and watch again and
again like a DVD.

The median household income for
VOD users is $82,195, providing more
disposable income that they are willing
to spend on themselves, especially
when it comes to travel. 

• 221% more likely to have gone on 3 or

more cruises in the last 3 years

• 144% more likely to have spent $5,000+

on domestic travel in the past year

• 124% more likely to have spent over

$6,000+ on foreign vacations in the past

12 months

• 110% more likely to have taken 5+ for-

eign trips in the last 3 years 

• 74% more likely to have spent $3,000 -

$4,000 on domestic travel in the past

year

• 42% more likely to take 4+ domestic

trips per year

Source: MRI Doublebase 2007

At least 50% of Time Warner Cable
digital subscribers use VOD on any
given month. Those using free VOD
programming average just under 4 such
programs a week.

For more information on Journey TV
or any of our other VOD advertising
options — Find It On Demand, MyLife
On Demand and Automotive On
Demand — please contact your A.E.
today!

Just as players,
coaches and
parents are
dedicating
their time, tal-

ents and resources to participate in their
children’s sports endeavors and sports
clubs, Metro Sports is dedicated to
encouraging them by showcasing their
accomplishments in their sport and in
life. After all, this is where it all begins!

In 2006, Natalie Moultrie came to Metro
Sports to help start and implement the
new Metro Sports Youth program after
spending 20 years in television news.
Natalie is extremely passionate about
youth sports and led the way in getting
the positive stories of youth sports tele-
vised. While at KMBC, she created and
hosted a youth sports TV show based on
those stories. 

Metro Sports hosts several youth sports
tournaments, clinics, leagues, camps and
events throughout the metro, as well as
providing television coverage on Metro
Sports. These events are for 3rd through
12th grade participants. Weekend events
can draw well over 2,000 people from
all over the metro. They offer a great

opportunity to showcase your product to
thousands of parents and students!

Opportunities include:

• On-site: Presence at all Metro Sports

Youth games, tournaments and camps.

• On-air: Promotional spots, billboards,

spotlight segments, graphics, etc. dur-

ing Metro Sports Youth Weekly,
Metro Sports Youth Tournament
Shows, Metro Sports Youth
Tournament Games and more.

• On-line: MetroSportsYouth.com and

KCNow.com

• On-demand: Find It On Demand

channel 988 and Metro Sports On

Demand channel 130

In 2009, Metro Sports Youth has plans
for a minimum of two events per month.
Just to give you an idea, in April Metro
Sports Youth is sponsoring:

• Cardinal Classic Fundraiser – April 3-5 at

William Jewell College & Liberty Schools  

• MSY Ballin’ in Belton – April 24-26 at

Belton Schools

For more information on Metro Sports
Youth, talk to your A.E. or visit
www.metrosportsyouth.com.

Continued from cover

Lucrative, engaged digital cable subscribers
enjoy the many benefits of Journey TV
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Plan to add these star-studded specials to your
upcoming media pitch for a ratings home run!
TV Land, MTV and ESPN
have the answer to get your
advertising applauds and
eyes in the months ahead

First up on the list of cable specials
comes in April with one of TV Land’s
biggest nights of the year. On Saturday,
April 26, the network will bring togeth-
er some of the most beloved TV person-
alities from yesterday and today to
honor your favorite TV stars and shows.

The 2009 TV Land Awards will be host-
ed by Neil Patrick-Harris and is sure to
be another unforgettable evening of
laughter, tribute, remembrance and 
celebration.

Here’s your chance to reach the lucra-
tive 25-54 market with a special that

only TV Land can bring. As TV Land’s
popularity continues to grow, so does
the TV Land Awards viewership!

The 2009 Movie
Awards... MTV’s
answer to the Oscars

The 18th annual MTV Movie Awards
will be showing live on May 31, begin-
ning with a pre-show at 6:30pm and an
encore showing following the live show
that runs from 7-9pm. Saturday Night
Live star Andy Samberg will host.

This year’s show will award the best
and brightest Hollywood actors and
actresses for their performances and
acknowledge the movies that made ‘08
memorable as only MTV can do. With
categories like “Best Kiss”, “Best
Fight” and “Best Villain”, this isn’t
your run of the mill awards show.
Anything can happen on MTV!

The MTV Movie Awards HH rating has
increased 300% since 2006. In 2008,
Kansas City beat the national average
rating with a C-DMA HH rating of 2.8.

In major demographics, the MTV Movie
Awards was the #1 telecast of the night
among all broadcast and cable viewing.

An American Classic returns
to ESPN on July 13th
For 24 years, the Home Run Derby has
been an integral part of the All-Star
Break. Baseball fans love the long ball
and the players who throw them. The
Home Run Derby is loaded with both!

ESPN will bring the 2009 Home Run
Derby to America’s living rooms live
from Busch Stadium in St. Louis on
Monday, July 13 from 7-10pm. 

Look for a ratings home run, as last
year’s Home Run Derby brought home
a Kansas City C-DMA HH rating of
4.5. Ask your A.E. about these and
other upcoming cable specials!

USA hits a perfect 10  
During the first week in March, USA
notched its 10th consecutive primetime
ratings win, averaging 3.06 million
total viewers and sweeping the three
top demos nationally. Look for USA
to continue its streak as it premieres
new programs in April and beyond...

Sunday, April 19 will be a big night as
USA brings back powerhouses Law &
Order: Criminal Intent (8pm-9pm)
and In Plain Sight (9pm-10pm). After
a very successful first season follow-
ing the witness protection program, In
Plain Sight returns for Season 2. For
its new season, Law & Order: CI adds
Academy Award and Emmy nominee
Jeff Goldblum to its cast of characters.

Psych, Burn Notice and Monk are
scheduled to return with new episodes
this summer. This will be the eighth
and final season for Monk on USA
Network. Original show cast member
Bitty Schram (beloved nurse and side-
kick) will guest-star in an episode.

Inside
Scoop

From Phil Brouillette
Local Sales Manager

At last, Spring is in the air! And what
surer sign of Spring than the start of a
new baseball season. On Sunday, April
5, the 2009 Major League Baseball
season will open with the 2008 World
Series champion Philadelphia Phillies
hosting the Atlanta Braves. Can you
guess which television outlet will bring
this premiere game into millions of
U.S. homes? You may need to guess
again. ESPN2, not broadcast. Cable
television will dominate professional
baseball coverage throughout the sea-
son, with ESPN televising over 80
MLB games. Coverage of our Kansas
City Royals regular season begins
April 6th on Fox Sports Kansas City.
Once again we’ll air 140 regular sea-
son games – do the improving Royals
really have a shot at the Playoffs this
year? Tune-in and see.

Beyond baseball, April is indeed a
“sports-tacular” month. NBA on TNT
will be the home to more than 40 NBA
Playoff contests, sure to be appoint-
ment viewing for basketball fans
everywhere. TNT and its award-win-
ning roster of NBA announcers will
capture the excitement of conference
semi-final games as well as the Eastern
Conference Finals. ESPN will provide
live coverage of the Masters Golf tour-
nament as well as the drama of the
2009 NFL Draft in New York City. 

With this kind of high-profile sports
programming, is there any doubt where
you should be spending your media
dollars? And here’s another reason
you’d be wise to advertise on cable
television: according to Nielsen,
Americans continue to consume video
at a record pace. The average viewer
watches more than 151 hours of TV
per month, equating to an all-time
high. And the majority of that viewing
is on ad-supported cable television.

As you consider various media options,
we understand just how important
value is to you. Let us show you how
to tap into the targeting power of cable
so you can reach your best customers.
We truly appreciate your business and
look forward to including your mes-
sage in stellar programming events.

Service dedicated to encouraging
youth in their sport and in life

Did you know? You can find many
broadcast favorites on cable too.



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles false
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile (None)
  /AlwaysEmbed [ true
    /TimesNewRomanPSMT
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages false
  /ColorImageDownsampleType /Average
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages false
  /GrayImageDownsampleType /Average
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages false
  /MonoImageDownsampleType /Average
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


